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Rediscover the beauty of technology.

Company Philosophy

Partner for Success

We are committed to building long -term partnerships, based on a foundation of trust and confiden-
tiality, with each of our clients.

Become a Trusted Adviser

Our goal is to become the trusted strategy adviser for our clients -- providing unbiased, expert
guidance on issues of technology and solutions, to help them clearly define their roadmap for suc-
cess.

Engage Expertise
We believe in bringing together expertise from all areas -- Vigience staff, partner resources, and
our clients' business experts -- to ensure the best result.

Build Confidence

We work with our clients to build confidence from day one, ensuring that the key players are "on
board" and moving together toward success.



About Vigience

Vi gi encebdbs mission is to enable gl obal Fortune 1000 sc
them to provide top -of-line SARcentric solutions to their global customers. Think of it this way: in the same

way that Audi and Mercedes-Benz reached out to Porsche engine consultants to design the Audi RS2 and

Mercedes E500 cars, our customers come to us to design notyet-seen, ground-breaking SAP eSOA solu-

tions, innovative Software-as-a-Service solutions, globally first SAP Global Trade Services solutions, and

cutting edge Mobile Asset Management solutions.

Tokyo is the #1 home to Fortune 500 company headquarters - more than the #2 and #3 cities combined.

Founded in 2006 by a team of ex - SAP corporate development professionals.

This team of SAP alumni and top performers was responsible at SAP for the first patents and incubation of
SAP products in the space of the Internet Business Framework, Auto-ID (RFID), NetWeaver Mobile, Mobile
Business (rmode, Direct Store Delivery, Mobile Asset Management, Mobile Sales), and the strategic Man-
agement Cockpit (part of SAP-SEM). Vigience today services customers in the USA, Europe, New Zealand
and Japan through its two locations, Japan and Switzerland.

Dexterra (USA) Average IT experience:
Government of New Zealand 12 years
Fujitsu (Japan) Average SAP experience:
NEC (Japan) 7 years

Pepsi (USA) Average age:
SAP (Germany, USA, New Zealand) 35 years

Vodafone (UK) Languages spoken:
English, German,
and others... Japanese, Dutch,
French, Chinese




